
 
Duperon Corporation 
Marketing Manager 

Job Description 

 
JOB TITLE: Marketing Manager 

 
STATUS: Full Time, Salary Exempt Position 

 
SCHEDULE: 8 am – 5 pm (45-50 hrs.) 

 
SUPERVISOR: President 

 

 

Summary 
 

 
The Marketing Manager is responsible for all activities related to implementing the market strategy and achieving 
marketing targets which are set annually by the CEO and President.  Specific responsibilities include supporting and 
developing product and organization positioning through market research, leading and executing marketing campaigns, 
assuring all stakeholders have the necessary branded materials and leading the marketing team.  Your work will include 
partnerships with multiple departments, especially with the sales team, manufacturer’s representatives, outsourced 

vendors and customers.  You will need to align the marketing strategies to achieve the corporate objectives.  Must be 

willing to do what it takes to get the results, and enjoy working in a dynamic company.  To manage, generate and 

perform such that the company’s Strategic Objectives, standards and motto “you’ll like working with us” is achieved. 
 
Essential Functions 
 Although these are the essential functions, know that the specific tasks will vary according to business needs.   
 

1. Must adapt and generate our company brand promise, style guides and company voice. 
2. Understand the water/wastewater industry as it relates to liquid/solid separation, who our customers are and how 

to go to market with new products. 
3. Ensure marketing communications are coordinated, support marketing plan objectives and meet organizational 

expenditure requirements in conjunction with the Sales Manager.   
4. Manage trade shows and budgets on both local and national level.  This would include an ROI analysis for future 

planning.   
5. Travel is required for trade shows, meetings etc.  You can expect up to 25% of your time in traveling, and this 

could vary with specific projects.   
6. Manage accountabilities for technical and marketing creativity, including digital content.   
7. Partner with the Sales Manager to create and coordinate quarterly sales and marketing meetings, rep council 

meetings as well as support the marketing efforts at other corporate events. 
8. Provide leadership and support for the design, development and implementation of products and ancillary lines. 

This would include any product recall communications. 
9. Oversee and direct market research, competitor analyses and customer satisfaction processes and initiatives. 
10. Manage marketing services department, including development and distribution of all marketing collateral. 

Manage and assure quality control documentation of all marketing assets. 
 

Duties and Responsibilities: 
 

1. Execute the marketing promised outcomes, (Strategic Objectives) to achieve brand and market recognition. 
2. Accountable to forward company culture.   Willing to coach and be coached by others. 
3. Marketing Budget: You will make annual recommendations for the marketing budget.  Once you have an 

approved budget, you will need track, execute and report on the budget and work closely with finance. 
4. Responsible for employee performance, growth and development to achieve peak productivity.  
5. Fully participate as a member of the Front-Line Leadership Team and partnering and supporting the executive 

leadership. 
6. Participate in an industry organization as part of on-going growth and development.   
7. Execution of corporate events and national trade show. 



8. Evaluate performance and skills of your team, work with human resources as needed for any staffing or training 
issues with your team. 

9. Working with outside vendors in partnership, negotiating contracts as needed.   
10. Conduct regular meetings with your team to assure work will be completed as scheduled. 
 

 
 
 

 
Job Specification 

 

 
1. Education: 

a. High School Diploma  
b. College Education Preferred: Bachelors degree in business management, marketing or other related field.  
c. Training Preferred: employee management, graphic arts, technical writing, presentation skills, personal 

growth courses etc.  
 

2. Experience:  
a. Required: 5 yrs. of Management, directly managing a team.  Experience with remote employees a plus. 
b. Required: Proven experience generating brand/company message through marketing messages and 

materials.   
c. Required: History of providing or acquiring research and analysis of the market to create the marketing 

objectives.   
d. Required: Previous experience managing external partner relations. 
e. Required: Managed marketing requirements such as editorial calendars, marketing campaigns, projects 

and materials on time to budget and fulfilling the needs of the stakeholders.,   
f. Strongly Preferred: 5 yrs. of Sales/Marketing experience in the water/wastewater industry or related 

industry 
g. Preferred: Budget Management. (development of budget, tracking and execution)  
h. Preferred: Contract Management experience 2-3 years 
i. Foreign Language skills a plus 
j. Experience in international business a plus 

 
3. Skills:  

a. Proven history of successful goal setting, achievement, and team accountability management. 
b. Willingness to commit to ongoing personal growth and development – a hands on, “nothing’s beneath 

me”, “can do” attitude, sourcing oneself with the tools, resources, education needed to achieve mastery in 
a rapidly changing company. 

c. Understanding of our industry and the types of customers we must serve. 
d. Able to provide technical sales tools that support all of our stake holder’s needs. 
e. Strong interpersonal and communication skills (oral and written) as well strong collaboration skills.   
f. Proven Facilitation and Presentation skills 
g. Proven history of successful creation and implementation of marketing plans. 
h. Proven organization skills, project management skills. 
i. Excellent computer (Microsoft Suite) and analytical skills 

 
4. Working Conditions: 

a. Current office located in Saginaw, Michigan.  
b. Drug-free, non-smoking environment.  There is no smoking on the premises nor “smoking” breaks during 

the work day. 
c. Duperon Corporation is an excellent business opportunity for an individual who is dedicated and looking 

to establish a career.  
d. Physical Requirements:  Able to talk, hear, use hands and fingers.  Use of computers for extended 

periods, answer phones, and meet with various people. Standing or sitting for long periods, able to walk 
long distances over uneven terrain, climb stairs as needed at customer sites. While on-site you will be 
subject to the conditions of each customer’s environment.    

e. Valid Driver’s license and good driving record are required. Must be able to fly or drive as needed during 
day or evening hours. 

 


